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INTRODUCTION
Why We Need Graphic Standards

In order to continue strengthening our unique 
identity and build our reputation, it is important 
for the Archdiocese of Winnipeg to present a 
compelling and consistent visual identity. This 
Graphic Standards Manual is a guideline for 
everyone in the Archdiocese so that we can maintain 
a consistent brand. 

With the application of our standards, we have 
better control over our visual identity and the image 
we want to project. Communications professionals 
refer to this as a “common look and feel” - a 
consistent element that runs through all of our 
communications materials no matter what format, 
size, or application. Our coat of arms and wordmark 
create this continuity.

This guide is intended to create uniformity 
regarding the use of the Archdiocesan logo, colours, 
and typeface. These standards offer a flexible 
framework to design within while delivering a 
consistency that is unmistakably recognized as the 
Archdiocese of Winnipeg. 

Use of the Archdiocesan Coat of Arms 
or Logo must be approved through the 
Communication Services Office. 

For any questions, please do not hesitate  
to contact the Communication Services Office  
of the Archdiocese of Winnipeg at 
communications@archwinnipeg.ca or  
(204) 452-2227 extension 225.

The Archdiocese of Winnipeg Graphic 
Standards Manual addresses the major issues of 
communication applications, but cannot address 
every design situation. These standards do, however, 
establish an overall foundation for design execution 
and strategy. In addition, the Communication 
Services Office is available to assist you. This guide 
uses marketing terms with which you may not be 
familiar. The following list explains some of the 
terms used:

COAT OF ARMS – A coat of arms is the primary 
heraldic identification of the corporation. From 
ancient times, it has been usual and customary for 
bishops to affix to all instruments incidental to 
their episcopal functions an official seal displaying 
thereon the arms of their associated See, either 
impaled with their personal arms or their arms 
alone.

LOGO – A graphic design that is used as a 
continuing symbol for a company, organization, or 
brand. It is often in the form of an adaptation of the 
company name or brand name used in conjunction 
with the name.

WORDMARK – A standardized graphic 
representation of the name of a company, 
institution, or product name used for purposes of 
identification and branding.

BRAND IDENTITY – How you would like the 
public to perceive your company or product.

BRAND IMAGE – The perception of a brand 
in the minds of other people. The brand image is 
a reflection of the brand personality or product 
being promoted or offered: their thoughts, feelings, 
expectations associated with a particular institution 
or company.
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THE COAT OF ARMS

The Y-shape alludes to the Forks (a traditional 
meeting place for First Nations Peoples), where the 
Red and Assiniboine rivers converge at Winnipeg 
to form a single stream. The gold of the shield 
represents the wheat fields of southern Manitoba 
and, by extension, the Eucharist as the bread of 
life. The blue refers to the waters of baptism, the 
gateway to Christian life. The lily refers to the 
Blessed Virgin Mary, patronness of the cathedral 
of the Archdiocese, and to St. Joseph, the principal 
patron of the Archdiocese, the city of Winnipeg and 
Canada. The crenellated line refers to Fort Rouge, 
the settlement established on the site of Winnipeg 
in 1738 by the explorer La Vérendrye. The maple 
leaves are a Canadian symbol and allude to the 
diversity of the Archdiocese’s population, and their 
number represents the Holy Trinity.

Description of the symbolic nature of the 
Shield of Arms of the Archdiocese of Winnipeg
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LOGO CONFIGURATIONS
The Archdiocesan coat of arms and its options were designed with some flexibility to meet various 
applications. The entire logo is made up of the coat of arms (with the mitre representing that we are a 
diocese, and the shield of Winnipeg) with the stylized wordmark for “Archdiocese of Winnipeg”.

Official Logo
The preferred use of the logo is the full-colour version. The full-colour logo should be used whenever possible.

For printing in one colour (monochrome), use the 
green (Pantone 7725 C) or black version.

Reversed/White Logo Version
A reverse version (knockout) is for use in black 
and white applications or on dark-coloured 
backgrounds. The logo may be printed on any dark 
colour, texture or photographic background that 
provides a sufficient contrast for legibility. 

For faxes, photocopying, etchings in glass, use black 
monochrome version.
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PROTECTED SPACE & MINIMUM SIZE  
OF THE LOGO
Keeping the logo isolated from other graphic 
elements and at a particular size helps preserve the 
clarity of the presentation. 

Minimum Size
To protect the integrity and clarity of the 
Archdiocesan logo, it should be no smaller than 
1.875 inches wide.

Minimum Protected Space
The logo has a unique configuration, it should  
never be altered in any way. It should always 
maintain established proportions and spacing.  
These proportions include a “safe area” where no 
other elements can appear. 

A minimum amount of protected space should 
always separate it from headlines, text, imagery and 
the outer edge of a document. The protected space 
is defined as 1 times the x-height in the logo, as 
shown below.

CORRECT
X

X

XX
X

X

XX

INCORRECT
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OFFICIAL COLOUR
The official colour of the Archdiocese of Winnipeg, 
which is incorporated into the green monochrome 
version of the logo, is based on the print industry 
standard, the Pantone Matching SySteM ®. The 
official Archdiocesan colour is Pantone 7725 C 
(green). When limited by technical or budgetary 
constraints, this colour may also be reproduced in 
CMYK, or process colour.

For print jobs in one Pantone colour, the logo must 
be in P7725C or black.

When using silk-screening, vinyl applications, or 
other non-offset reproduction methods, colour 
must be matched as closely as possible to the 
Pantone standards. Please note, the same ink colour 
might appear slightly different depending on the 
stock of paper selected. Coated and uncoated stocks 
reflect colours differently as well as different paper 
finishes and paper colours. The colour you see on 
your monitor or from colour ladder outputs should 
not be used for visual matching.

The official full-colour version of the Archdiocesan 
logo should only be printed on white paper. It 
should never be reproduced on coloured paper. 
To print on coloured paper, please utilize the 
monochrome black version. 

GRAPHIC NOTE: The 4-colour logo should 
only be used in 4-colour print (CMYK) and web 
application (RGB). It is not intended for one or 
two-colour print jobs.

PANTONE 7725 C 

CMYK 100 / 21 / 86 / 7 

RGB 0 / 134 / 86

Green
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INCORRECT USE OF THE LOGO
The consistent application of the Archdiocesan coat of arms and logo is essential to building and maintaining 
our visual identity. The logo should never be altered or redrawn in any way and only approved digital artwork 
should be used in documents and on the web. While not an exhaustive list, the examples below illustrate 
incorrect uses and deviations to avoid.

Never change shape or distort  
logo or arms

Do not apply visual effects

Always use reversed version on  
dark backgrounds 

Do not use full-colour logo (arms or 
wordmark) as transparent layer.
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INCORRECT USE OF THE LOGO
Never alter visual elements of logo

Do not alter colours or convert to greyscale. 
Only use black or green monochrome versions.

Reminders:
• Do not add any text within protected space.
• Do not change shape, distort or combine the logo.
• Do not use the full-colour version or any other dark colour over dark backgrounds.
• Do not apply visual effects.
• Do not use full logo (arms/wordmark) as a transparent layer.
• Do not alter the visual elements of the logo.
• Do not convert logo to greyscale, only use black version of logo if only black and white printing is available.
• When using the logo as a watermark, the logo has to be at no less than 50% transparency.

Do not rotate or vertically align logo

DO NOT MODIFY BRAND 
WITHOUT PRIOR APPROVAL. 

MARKETING VALUE OF 
BRAND STEMS FROM 

RECOGNISABILITY.
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PREFERRED PLACEMENT OF  
THE LOGO
The Archdiocesan logo and official colour are the 
primary identifiers for all materials, departments 
and events, and should be used prominently in all 
communications. 

The preferred placement of the logo is in the 
lower-right corner for documents, presentations, 
advertisements, brochures, etc. The main exception 
is stationery. 

For instances where readability or emphasis is 
impaired by using the preferred positioning,  
the logo may be placed in a more appropriate 
location. However, any alternative usage should 
occur in consultation with the Communication 
Services Office.

Using with Other Logos and  
Visual Identities
The archdiocesan logo appears in the bottom right 
corner with the guest logo appearing in the top 
left. If there are space restrictions, the archdiocesan 
logo appears in the bottom right corner with the 
guest logo appearing in the bottom left. Follow 
the minimum space requirements described in this 
manual. Generally speaking, the logos should be 
placed as far apart from each other as is possible so 
they do not compete for prominence.
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BRAND TYPEFACE
All official communications of the Archdiocese of Winnipeg should utilize the official typeface.

PERPETUA TITLING MT REGULAR
ALL UPPERCASE

ABCDEGJHIJKLMNOPRSTUVWXYZ

TITLE

Perpetua Bold Italic 14pt

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

SUBTITLE

Perpetua 12pt is to be used in all body text. Any text that is not a title or subtitle, or that is more 
than 10 words in length, should always utilize Perpetua in 12pt. This font was selected because of its 
legibility, cleanliness, and also because it uses less space than other conventional fonts. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
abcdefghijklmnopqrstuvwxyz 
abcdefghijklmnopqrstuvwxyz 
abcdefghijklmnopqrstuvwxyz

BODY COPY
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LOGO APPLICATION
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